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Lb ¢19 .9DLbbLbDX

2 St 02 YWOM’2 S & iclwkere we focuson givingyou short, directimpactful
YFGSNRFE GKIFG @2dz Ol y abBiheRligit.diNal ¢gefends 6nS & F A NA
how fast you read but you get the pictureK S N&®m@eihing that hasigh impact and

good information thatyou can get through ia couplehours.

Theworld has changeX

We had just driven over an hour to get to our next speech. The audience was strolling in
and of course looking for the food tabtefood always ranks ahead of the speaker. As
the people started interacting andetworking you could heathe start ofsome of the
conversations. Somwondered what they were doing byetting up at this early hour

(we did a lot of speeches at 7:30am) to hear about samernet stuff used byheir kids

and their] A Riénts

Others were talking about thebusinesses and how much they were struggling in this

tight economy and not sure what to do about it other thiam to survive and ride it out.

Still others talked about thiexoticthing theyhad cometo hear about, social media, and

K2¢ (KSe it&Ardsfaaid itBubitiis the latest buzz so thdglt the need for a

safe introduction. One thing about CEOs and businesses ownedtwy are not early

adopters by naturep dziiT G KS@& R2y Qi élyd (G2 6S tSFa Ay
might come p at the next cocktail party.

ThencameAnthony. Anthonygave all the signs of not beitgppy about being there

F2N) 6KI G§SOSNI NBIFazyo 1S g1 & FARISGEI Y240
so he could head back to work. He was very direatspoken, yet very friendly sort of

guy. Thekind of guywho if he likedand respectedou, you could be great friends.

As we started to mill around the room and introduce ourselves, we joined into several

of the conversations and listened to whditety had to sayLike most speakers, weed

to mix withoutAA GAYy 3 2dzN) ALISSOK Ay | RGFyOS 2NJ KS «
these type of casual conversations. Then we came across Anthorlgeaconversation

started.

While he was very pleasaand conversational, you could see he had something on his

mind. As we learned where he was from and what his role \({tag, CEO of the

Washington Restaurant Association), he told us something that we knew was true of

many people in our audiences butrael 4 LJ2 1 Sy @ QYI K SANBA RAHRE NJ LINEZ U
2yte NBlLazy L Yy S@Sy KSNB Aa 06SOFdzasS Yeée Yl
Well at least we knew here we stood with Anthony.

We appreciated his candor and his directness about his interest rfraihi and
motivation (forced by someone else to attend). This was great. So now we get to try
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and evangelize social media in a room where at least one person (and probably more)

RARY QU slyd (G2 0SS 0GKSNBo® 2 St 02YSboit2 2dzNJ ¢
SYONI OAy3 aFlaAG§SNE OKSIFLISNE RSSLISNE O2YYdzyA(
advocateshy | @OSNE dGoKAUGS K20¢! ¥yREIWGSONB t GBI § 2
executives looking at Social Media through our business lens.

Exposing businesses to theportunities offered by Social Media the journey that we

have been on for a few years nogveducating and acting like Paul Revere, letting

everyone know it is coming by land and by sea and by the airwaves. It has not been an

easy journey but one thdtas certainly taught us more than we ever could have gained

from reading or listening to other social media prognosticators or educators. We were

in the corporatef A 2 y (dn the &eart of American business leaders talking about
somethingthatwasuguf £ @ G20Fftf& F2NBAIY FyR WKI G (GKSe@
Oy Qi GKAY1l 27 iNouybdisingsd dasasheliekhe tzrringeeyisito

flow through afire hoseand the experiencés priceless.

Having the opportunity to speak to anidten to the comments, questions, experiences,
and stories from over D00 CEOs, Business Owners, Top Executives, Middle
Management and others has given us a very rich and rewaidiogledge base as well

as informationladen, handson, experiencs. We waited to share some othese
insightswith you ¢ so here is the beginning of that sharing experieqagur first book

on the subject

¢2 YIFI1S &ddz2NB ¢S it aAdFNL 2FF 2y (GKS &l YS L
G{ YAt Se& CI 0Sa¢ he&toky The goodnendris MielthRk irtuitively
@2dz Ft NSFRe (y2¢ odzi tSGQa StAYAYyLFGS Fff R2d

¢ KFHARPY FI OS A& GKS 2yS @
want to find and use. This signifies that we feel it is a
AGNRY3A G222t écandbdliséd afyOefdalive
for businesses. It has the attributes that appeal
customers and decision makers and can be used to hel
2NBFYAT I GA2Y odzafaRdzZ KE®MAT

CKA& Aa O2NEETRRAIS NBNDERENGS &Y
faced LG aA3aIyAFASE GKFG OK
middle. Depending on what you are trying to accomp
or what you want from social media, they can be g
tools to use or they can be a waste of time. All depends
the business, its objectiveand customers. Kind of midd
ground.
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CKAA SMAF (TKSOSH 2NJ GKS 2yS
GG22t¢ 2N aO02yOSLIié  &Bost
odzaAySaasSa G2 dzaSo L @
businesses could take advantage of to develore
business.Li R2SayQd YSFy AdG A
R2y Qi 4SS YSSiAy3a GKS yS
their brand, attract customers, and generate sales.

You will notice something a little different throughout this bool; graphics and

presentation slides. After giving over 75 speeches in 2009 alone, you can imagine we
have a few presentations. Since we spoke to groups from 15 and 300, the material

was very customized and tailored for the different audiences.

We thought that it would be easier to make some of our points using these graphics,
screen shots, and actual slides from our material. So throughout the book you will see

a variety of images that hopefully make our points and give those of you who\agy

visual something thais easy to communicate our points. Just thought this might help
you understand the variety of images you are about to see throughout this book.

Enjoy!

www.WOM10.com
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WHAT IS SOCIAL MEDIA ANYWAY?59 CLbL¢LhbX

Onlya year ago we were being &IR> a2 K4 A&a GKAA& OGQKvky 3 OF €
aK2dzZ R L 06S O2yOSNYSR lo2dzi AG F2eddore o dza
2009 approachedg S ¢ SNB 3ISGUAYy 3 | teS wdird $yhding thind S &
Ol £ f SR aodwhywduldSWEO (2 0SS 2y FTI0S0221 2N [AY

Today,our audiences are no longer asking what it ilow they are seeingt & 2 OA | f

Y S R everywhere and theRr 2 yin@rii to just find outwhat it is, they want to find out

what it does andf it can help them irtheir business Social Medias moving so faghat

even those involved, including us, are seeing rapplications andctreative usesevery

day. New uses, new applicatiors)d newtoolscA G A& | aySg ¢Leé¢ 2F R
AndgS | \IRWQE ol O1 202 ¢0RSTF RMRKES Fhis écénhanyica a

af 26 RRUOF o &. 2 OSNE

. STF2NBE ¢S 3ISG KSR 2F 2dzNBSt @Sas t€SaqQa 3ISi
ol aAl0x {2 6KIFIG Aa GKAA GKAy3a OFfttSR a{20Alf

as we discus how it can help you and your business. There are many definitions out
there.

Our definition is pretty simple people like simple.

{20A1f aSRAF A& aly dzYoNBffl GSNY GKIG R
dzZaSR (2 ONBIGS | ildireg @ ldéepeRrilatibnghipg, (2 0 dz
ONBIGAY3 YARRBzIK2E2N® 2dzi @2dz YR @2dzNJ 2 NHI \

At the core of Social Media is the conversation. Social media is really designed to allow
LIS2LX S G2 adFrf]1 6AGK @&2dzE onyel withyol{f@low OG A G
you) in the way that they choose. Without creating a dialog or conversation, it is still
G2wd e O02YYdzyAOlFIGA2yé YR y20 daz2O0Alf oé ¢ 2 ;
started with some of the social media tools and putting outnsogood content, only to

a02L) aK2NI 2F GKS &g thé éodverddifort gettingofhersdt® OA I £ Y !
interact with you and engage.

So what do you need to know to take advantage of this change? First of all, it would
probably be helpful to spendt YAy dziS +FyR GFf1 Fo2dzi 6KIFG GaA
baseline. Some questions we think you, as a business leader, should be asking right

now!

1 What is this thing called Social Media anyway?

f WhatisitL ySSR (2 | Yygttaken 2dvaht§e oREh¢NQXying to
figure this stuff out?

www.WOM10.com Page6




1 Things are good now, why should | even care?
1 Whatcan it help mechange or improve?

1 How is this going to impaaiur busines® (Just note that it WILL impact your
business whether you actively engagenot)

1 How can | use it to make increase sales and more money?
1 How can | use it to help differentiatesfrom our competitors?

T12¢6 Oy L F@2AR (GKS adAYS &adzO1¢ GKIFG KII
without a plan?

1 How can | take advantage ofid lower cost, higher impact of social media,
especially in economically challenging times?

1 How can it help get the word out to more potential customers?

These are just a few of the many questions we hear and will answer for you in this book

¢ others wil be answered as we release some of our planned books specifically focusing

on certain aspects of social media for businesses. This is such an exciting and fast
Y2@QAY3A ySg INBIFZI 6S gyl G®RRIILINPEDANRYST 22N3vde (AR
the ways we ee seeing people use social media to change their businesses. This is one

of the primary reasons we are writing this book so you can get it quick, fresh, and timely.
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¢19 w9+h[! ¢LhbX

¢KS aw9+h[ ! &jushdcéept &k arhekRBWIE is here, and the result is that

you will find yourself in a much better place to understand and take advantage of the

power Social Media if you just accept that it is real and here to stay. Fighting this
OKIy3aS AayQil 3I2Ay 3 heldnd Rar compaiitiorKahd/vary likadgiat LJdzi @& 2
odds with your employeeg Social Media is NOT A FAD. It wil CHANGE EVERY
ORGANIZATION in some way, whether they choose to actively engage in it or not. In
GKSasS LI 3Sas 6SQff &Kl NBiseaingénd$dblcarilndbk8 & 2 F
your own decisions.

The point is thig your customers willuseit, your competitors will use it, your partners

gAtt dzaS AG YR @2dzNJ LINRPaLISOGa ¢gAft dzasS Al
organizationto some degre, A ¥ Al KI@yYy Qiiod NS B&2G KIFNR G2
usuallycomes from the bottom up. So it may very likely already be playing a role in

your business.

We know this book will be DISRUPTIVE to your thinking. From our 1,000+ conversations

with CEOs, we can assure you the information in this book will be more firmly grounded

GKFY YdzOK 2F 6KIFG @2dz YIed 0SS KSI Npe/a ® 2§ |
guys. We are business guys that want to help you get results from all this as you go
forwaNR ® 2S | NBYyQl F20dzaASR 2y o dafkKEe GKNRILISES 2 N
GGSOKy2f238¢ &adZNNRdzyRAYy3a a20AFf YSRALI ® Ly 7
AayQld Fo2dzi GKS G22fa FyR (SOKyz2ft2383x Al A
3 YSRUIST 6S NBE F20dzaSR 2y aK2g R2 @2dz dzasS

Our goal is a quick read with some iconic smiley fgegge they are so universally
understood)that will help you see these social media tools from our point of \eand

from a business point of viewOur goals to helpevery business appreciate how these

G22tfa YAIKG 6S aFFadSNE OK-ficetlJ®MEproBUSIBLIS NE | f |
GNIF RAGAZ2Y I E YSRAF GKFG @2dzQ@S 3F20GSh¥ T YAT A
results that you once did.

{LISFTAY3 2F GNIRAGAZ2YLFE YSRAIFIXE F2NBSG | o2 dz
timeline for marketing. These new media tools are fast. We mean real fast. Some of

them are literally reatime fast. You can use them toarket same day or even same

hour. This is a revolution for marketing timelines. It leaves committee degaisaiking

Ay (KS Rdza MY | N KSAIE 6Fa OISR NB g NRa 4dKS avl f
managed businesses where marketented management an be opportunistic with

these fast and cheap communications.

This is one of the major mind shifts you will find us talking about throughout the book.
Being able to be more flexible and nimble with a clear message theme now gives you
the ADVANTAGE ovéret larger players whose size was once an advantage with their
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big advertising budgets that is all in the past. As a smaikdium sized business, you

can have the same voice, the same presence, and same impact on your market faster
than the clumsy, lessimble larger organizations the power has shifted. The size of
your marketing budget is no longer the deciding factor.

We hope you enjoy the book. Feel free to pass it along to others who you feel might

benefit from it (which should be about everyoyeu know since it impacts everyone).

lff S lal Aa GKIFIG @2dz2NJ aLd aa |f2y3 NBOALRS,
with us their email address so we can let them know when we update this book and

when our next book(s) is coming ogtwhichwi £ ©6S a22y HH 2 SONB | aj
20KSNB adil &-it-foryafd? they BilRhanklyau.

WE WANT YOUR FEEDBAOK y Qi al & Ad Fyeé &AYLI SN t £ Sl
blog postings, send us anneail or give us a call if you have any ideasgsstons or
just want to tell us what great guys we aga@ll are appreciated.

If you have any further questions or would like to comment on what we have written,

please visit our blog atww.WWOM10.comand leave a@mment on one of our postings

GKIFG GFE1 Fo2dzi GKS 022132 &4dzOK I a-mdillugdzNI ySg ¢
if you would prefer and we will respond directly to you (ourmails are:
Blaine@WOM10.corand Clay@WOM10.comAll of our contact information is located

Fd GKS 8101 2F GKS 6221009 2 SONB | yYEA2dza
insights and comments you want to share.

b2g fS03Qa 3ISE adl NIISRX
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THEMAJ®@ dalLb5 {1 LC¢e 21L¢l1 {h/L!'[ a95L!X

¢CKSNS A& | a!Whw GYAYR akKATOe GKIFG
social media. If there is ONE KEY thinghaee seenhappening

with everyone (business leaders, marketing, PR and ad agencies,

and even the saalled so@l media expertsih (K § GKSe& R2yC
understand what is behind this major shift in approaching the

YIENJ Sho ¢ KA&a aVYAY Rusimgtkeirew nedia & { h /v
effectively and yet it is very difficult for people to get their heads

around. No faulof their own, just very difficult to do, thus most struggle with grasping

GKAa O2yOSLIio ¢tKA& AYAYR acktAsTalCOMPLETELY 2 ( 2 dza
DIFFERENT WAY to think about marketing and communications going forward.

We will talk more abut the details of this a bit later, but suffice it to say, the world no
f2y3aASNI gtyita aoNMBEKBOI I yViSaAR DAOKREL2 4S¢ g KI
hear and receive. While we will discuss this later, just realize this move away from

G 6 NB I R Od aasiguififatémental shift for peopleespecially those in marketing

GKFG KFE@S aLIlSyid GKSANI SYGANB tAFS aLIzAKAYy3IE

¢2 KSEtLI YIS GKA&A AGaYAYR akKATGE Srae (2 7F2f
comfortable to you before introducing & ay S¢ € y3dz- 3S¢ 2N a{ 2 OAl
we call it. Once we have shared the core concepts behind this, it will help you grasp and
manage the power of social media.

2S FNByQG aleAy3da (KS &aileée Aa Gespedabgfam o dzi A
marketing and your customers. If you are still living in a world where you believe

GENI RAGAZ2YFE al N]SGAYy3IkaSRAugcalNbufydua Thisg S KI O¢
is where we start in this book discussing why Traditional Marketing/Medm dlying

rapidly and some of the causes.

In many of our speeches, we askthefal LI2 NI I y i 1 dzSAGA2Y T Gl 26 Y
seeing growing results when using traditional media such as newspapers, TV, radio,
supplements, newsletters, direct mail and©f2 dzZNER S> &Sff2¢ LJ IS | RaKée
that very few, if any, hands ever go up. This says ¢ thié costs are going up but the
NBadzZ Ga FNByQio t dzi Y2NB &adz00AyoOGfexz YvYzal
from increased expenditures onatitional media.

Combine this with a troubled economy (nice way of saying we are in deejpdand

you have bottom lines experiencing compounded suffering from the demise of

traditional media. Think about it. What is a company to do today when they nere

customers because the ones they have are spending @b less than they did 2 years

F32 FyR GKS gl & @2dz I G0N QadanSyes, an&iSisrcostingy Qi ¢ 2 |
you more than has in the past. This is the real world business leadreligsiag in today.
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We have seen it coming for a few years but ever since we got blasted with an economic
crisis, it has made starkly obvious the changes in the traditional game.

Another key aspec2 ¥ GKA & GYAYR aKATOé Aa GKFG GKS
/' {¢ha9w t!w/ 1! {9 ah¢Lx!¢Lhb{ KIBSyQi OKI y:
AK201AY3a gA0GK |ff (GKS ySg KeLsS FyR fly3dz 3S
here to tell you that the basics are still here. The truth be told, the fundamentals are
stillinLJt  OS yR gAff NBYFAY Ay LI I OSo 2 KF G |
g & @2dz GAYUSNYOGé¢ HAGK @2dz2NJ LINPaLISOGa I yR
control and have all the powegil KA & A& AAIYAFAOLYyG YR AT &2
them poorly and see how fast they defect. They are now squareigntrol.

Why is it that with social media your customers are now in control? Why is it that their

voice now has so much more power than ever before? Customers RthaEis the

new future. We can talk with a bit of authority on customers since |, Blaine, co

authored a book with my brother, Gary, a few years ago titted, NS § Ay 3 I yR 5Sf A
Totally Awesons  / dza i 2 Y S NJ _ vkidhISakadSappadtShp ¢o create the

foundation for building consistent and lasting customer loyalty. We will share some

insights into what has changed, or not changed, with the advent of social media.

For example, in many of ou speeches, we always ask a fundamental

YEN] SGAYIkOdzaG2YSN) ljdzSadAz2y d LG 32Sa az2vSsi
way, if you had your choice, you would prefer to get new customers and build more
f2elfide G6AGK @2dzNJ SEA wer oy BNONza N2 VENEXK S a5y K-
of-MOUTH. Without question, this is still the heart and soul of customer acquisition and

retention ¢ bar none, no exceptions. It is not only the mpstverful; it is also the most
economicallowest cost of sale).

We asked CEOs a question...

 What is the NUMBER ONE way you would
want to use to...

GET MORE CUSTOMERS

GET MORE of the RIGHT CUSTOMERS
CREATE MORE AWARENESS
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Socal Media is a marketing blessing as it literally offers a way to put

a2 hwbah| ¢I hb { ¢Bveryh aubigndeéagrees that
word-of-mouth is their most valued form of marketing. After we

KSIN) GKA&a |yagSNE ¢S (GKSy Fal Fy2iK
increase your Woraf-Mouth by, say 3X 5X (3 to 5 times), while

reducing your cost to create it by at least half, would you be
AYyiSNBaidSRKE hT O02dz2NBS GKS dzyl yAY2
usuallyd | 9[ [TNBY é¢Y2al0 / 9had ombnvpeiec hiSiMhE S&ISIG 0 Ay 3 3
aSRAlF RSftAGSNEZ 2y &a0GSNRBRARaO® 2SQff KSfLI &2
0221 @ 2 KAfS GKAAa AayQid | ySé GYAYR akKATOE

of time), putting it on steroids and creating expmtial increases in wordf-mouth

dzaAy3a a20AlLf YSRAF A& | YF22N) AYAYR AKATO dE
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a!l YLbD ahb9_  hw W {¢ ! .LD da¢La9 {!/YEéX

One area we know is critical to business leaders everywhere (because we hear it all the
GAYSO A é mygbuginess Rigke money using social media or is it just another big
GGAYS adz01¢ F2NJ Yeé LIS2LX SK¢é ¢tKA&a 0221 aLlSo
YSRALF (22fta¢ F2N odzaraySaasSa yR K2g GKSe& OF
get more custmers. This is a very key question and one that most social media gurus
GR2R3IS¢ |ttt GKS GAYS ¢gKSy GKSe& GFf1 lFoz2dzi K
2SS g2y Qi adzeSOi e2dz 2 (GKA&a ag2yRSNE Gt 1=
bookisi 2 KSf L) €2dz 4SS gKAOK G22fa FINB aoSail a&dz

2 K& ¢gladsS GAYS 6AGK d22fa GKIFIdG YAIKEG 65 a7Fdz
G0KSe R2y Qi R2 YdzOK F2NJ 82dzNJ 6dzaAy Saak 2§ ||
we know best. So if, after speaking in front of over 1,000 CEOs and business leaders, we

R2y Qi FSSt Al KrFra GKS LIRoSNI 2 RNIYFGAONT (@
it. This is all about business. As you saw from our front cover, we have defiimtiens

Fo2dzi 6KAOK 2ySa 62N] ao0Sad F2NJ odzaAySaas
businesses fit this profile, we know the majority will.

One thing you will see and hear from us constaqty S R2y QG OF NB | 0 2dzi @ f
just care about how thefHELP you make more money, increase your awareness or build

better customer/employee loyaltg (0 K| 4§ Q& A (@ L¥ GKS@& R2y Qi R2
g2y Qi LI aa 2dz2NJ §Sad FyR g2yQi 6S 2y 2dzNJ aFl
literally hundred of great, cool, and fun tools out there, it is important to start with the

solid tools and use them to gain an understanding of social media. Then, and only then,
aK2dzZ R 82dz ¢3INI Rdzt 1S¢ G2 a2YS 2F (GKS @SNEB alL

We focus on what isvorking TODAY and what we see for TOMORROW in this sea of
tools. One thing we can literally guarantee you is that if you follow our
recommendation for these tools and use them in the right way to help you execute your
strategy, you will end up with moréme than if you never read our book. We can
confidently say this because we have firsthand experience with all these tools and can
share our experiences of what we have seen work most effectively.

Using tools for any other reason than to help your base grow (being cool, getting
SYGSNIFAYyAYy3AS KI@AYy3a Fdzys SGO0Od0 Aa OFffSR i
choose not to participate in this way of using social media. Instead, we want tools that

give us the MAXIMUM benefit for the LOWEST GQ&fiod. So we will give you our

insights, what we have seen and heard, and some examples along the way.

Finally, we will end with some recommenq‘ations and tee up our next book for you.
b2gr €2dz ¢g2dzf RYQi SELISOUO FyelKAyemenb&aa FTNRY
our goal is to get you something short and with high impact. Our goal is to give you a
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start to what you, as the leader of an organization, should be thinking about in regards
to Social Media and its impact on your organization.

Will we give gu all the answersg, of course not. Not only are they evolving more every
day, but this is why we get hiregito help organizations move from the 20,000 foot view
to the granular, ground level development of their social media strategy to build
massive wod-of-mouth.
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TRADITIONAL MED¢/s ! L¢ w9{¢ Lb t9!/ 9X

Traditional media is dead well, not quite yet, but much of it is

'Y ) tAGAY3I 2y tAFS é}dzLJLJENJ’j T2NJ ﬂK,S Y2a&
traditional mediada | Ol R UKAY3IT AU 2dzald AayQ
several years ago. Unfortunately, the ROI for users of traditional
media has been in a freefall whereas the lomst and necost
social media has been forcing itself on the marketing radars.

We seetwo major events that caused the acceleration of this trend. First, we had this

Gwé ¢2NR KAUG dza KNhedcession SThis Quisgd evefgdie t8 tiglien

their belts and seek lower cost alternatives to marketing. Marketing is one of gesar

YEye O2YLIyASa 4SS a AYLRNIFYydG dzydAt e2dz |
8SAa0SNRI & ¢KSYy AG 3Séa IRRSR G2 (KS aOK2LL

So while companies are tightening their belts in the area of marketing costs, the use of

these traditional marketing tools drops significantly. The charts we show in our
speeches are staggerimgd KS OKI NI daof SSRa NBR¢ Ay K2g ol |
all forms of traditional media. An excellent chart was put out by Marketer.com that

showed the year over year US Advertising Spending for Q1 2009. All forms were losing

money ¢ some as high as 37.7% over the previous yeanbelievable. No wonder

those in traditional media are struggling.

US Advertising Spending Growth, by Media, Q1 2009
(% change*)

-1.1%  sispanic cable vv GG

“2.7%

-3.a%

-a.s% nNetwork vv IIIIEIEGNG
7.5

-9 0% Spot radio

1075

e o oo
a3
e T
as.6%

-18.8% Syndication TV

27.7% National newspapers
-28. 9% Spot TV 1017-290 DMASsS

~29.9% B28 magarxines

Local Sunday supplements

p————— ]

NoOte: total Spending=S27.9 illon. *vs. same quarter of prioc year

Source: The Nielsen Compary as cited in press release. june 3. 2009
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The second major event was the presidential 8O0 A 2 y ® . 2dz O2dzZ Ry Qi ¢
better standard bearer for social media. Both Obama and McCain were in a tight race

but Obama seized the day and dominated with his social media strategy (thanks in part

to facebook cefounder, Chris Hughes). Thisally put social media on the map,

including twitter, which was virtually unknown before the election.

The Obama camp orchestrated a masterful campaign around these tools and the

concept of creating interaction with niche groups so they would suppod donate

money. It worked well and he eclipsed the McCain camp in execution of these tools. As

S ale& NBLISFIGSRte Ay (GKA& 02212 AG 6l ayQid Gc¢
ONBIFGS | aLISNB2YFEAT SRE | LILNBddAK (2 yAOKS 3N

So the combination of the recession and the massive exposure and use of social media

by the Presidential candidates really accelerated the awareness, knowledge, and

curiosity around social media. Seeing how effectively it was used helped gire shot

Ay GKS FTNY FT2N I gl NBySaa GKIFdG AG ySSRSR G2 ¢
O2yliAydzS YFENJSGAYy3 +d | f26SN Oz2ado hy O0S LJ
and they could create some awareness, money started leaving theitnaali sources of

marketing and advertising.

Remember we are always asking CEOs, Business Owners and other Business Executives
GKS GStftAy3a [[dSadAzys al2¢ Ylye 2F &2dz | NB
you are spending on traditional media tia € 2 dz H @SINBR F32KE h c
C2OSN) b 2F GKS | dZRASY GSftf dza GKS@& | NB,
story of what is happening to traditional media.

RAR
0Sa

Word-of-Mouth has always been the most effective form of marketiogbusinesses,

and always will be. In this day of declining performance by many forms of traditional

media, every business is looking for alternate was to marketing their services and

products. Why? Because what they are using today (traditional meédiay’ Qi @2 NJ Ay 3 @
is losing its effectiveness while its cost is going up. The cost goes up because there are

fewer and fewer people using.itSothe traditional media companies have to charge

more to their remaining customers to try and covertheo®th R 2F GKS a Yl OKA y ¢
have build to deliver this type of media.

In a boom economy, this might have continued on for a few more years. But in a tough
economy where results drive the decisions, this traditional media model is rapidly dying.
The Tsunairhas hit the shores and everyone is scattering.

| 26 6S YAaa GKz2aS RlIe&da ¢gKSy &é2dz O2dzZ R al & ¢
Y2NBE 2y | ROSNIAAAYyIDE ¢t2RIFI&83X 6S | NB &ALISYRA
standbys of TV, radio, Yellow pages, spapers, magazines, and even direct mail all

seem to be underperforming these days.
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L 2dz YAIKG Fal &KSis djgdeisl duestidny Arid2thé @rnéwer is very

unsettling. These forms of advertising have worked il Yor the past four decades

that much of the consuming public has developgdmunity to these commercial

messages. In facimany people have developed an antipathy to most forms of
advertising. A recent study showed that a mere 14% of the publicKdidit 0§ KS& & G NHza
advertising messages. On the other hand, 78% of the American psiidliclined to

GGNHza ¢ 20KSNRA NBO2YYSYRIFGA2yAa | 62dzi LINE R dzC

So the most consistent and long standing form of marketing is still the cornerstone of all
marketing ¢ getting more of the right people talking about you more. WofeMouth is

thriving in this new economy. Fortunately there is a new way to market that puts our
GNHza e 2f Ro-FAMRSKR HY2ARSNRARAOD CKAA YySo6 o1
2T GUKS ySg (22fa F2dzyR dzy RSNJ GKS dzYoNBf f | 2
new to most of us, it is the epitome of wof-mouth.

{20A1f YSRAF Aa GNMzZ & aaz20Alfésx 0SOFdzaS Y2a
interests or common expérnces or shared sets of friends. It is a hot bed for waird

mouth. Since people are more inclined to accept information and recommendations

from people that they identify with, woraf-mouth is by far the most desirable way for

people to communicate ajut you and your organization.

Traditional Media

Direct Mall
TV

Newspaper
Radio
Newsletters
Yellow Pages
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This is a big change for marketing fotkehether they are 32 or 52 years old. For more

GKFYy FT2NIhée @SFENBR (GKS a0ASyOS 2F YIFINJSGAy3a ¢
masses( broadcast messaging. It was all aboutying access to the right group

(hopefully) that we could bombard with our messageand our message would be

GLI O1 1 3SRe G286 NR (GKIFG FdzRASYyOSo ''YA DS NRE A
businesses embraced the metrics of this approach for budgeting, a@wertsing
F3SyOASa Sye22eSR KAIK FSSa a GKS NAy3IYFaidsSN

Both advertising agencies and business management perfecd th 6 6 & 0 ANRE T 21
marketingg éthey sit there with wide open mouths waiting for us to bring it to @e8.NE

Those days are almostgon¢. KA & F2N)XY 2F aoNRIFIROFaAGAY3IE YR
customer are no longer being accepted by the customer. The world has changed before

our very eyes. The CUSTOMER is in CONTROL today and social media isishasting

how much control they really have.

No one seems to be sitting around waiting for us to try to grab their attention with a

canned message. Arid2 Rl @ Qa [afe/sa admnpmidns for their information
andentertainment thatthey nolongerha8 (2 Sy RdzZNBE O2 YYSNDAI fa G2
Say good bye to those days of pushing out advertising to captive audiences.

SOCIAL MEDIA offers...

A FASTER and DEEPER Word-of-Mouth
environment that can SCALE dramatically —

and at a much LOWER COST.

SOCIAL MEDIAs...

Today, the new audience chooses what information they want. In fact the choices are

so many and so available thtie audienceliterally & LJdzf € 8¢ G KS Ay F2NXIF (A
want. They select their information sources. They sample them and if they deliver

value, then they mayhoose tofollow them on a repeated basis. In other words,
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lYy20KSNI F2NY 2F ONIRAGAZ2YIFE YEFEN]JSGAYy3 GKI G

your own website is considered parf the traditional media. The traditional website
evolved in the early days as most companies took variations of their marketing collateral
and moved it online. Many took this so literally in the early days that they took
whatever was in their brochuresnd copied it into pages on their website. Today
websites have become reference sources and sales catalogs for businesses. And the
information-loaded websites have a very big industry that costs companies thousands of
dollars a year to build, maintain, drchange. Our view websites will continue to be
information depositories, but their days as primary marketing vehicles are rapidly
coming to a close.

The front pages of your website (the marketing pages) are now beiqgassed as

people use search futions like Google. The search results take them to an information
page deep in your website. If the information hooks them in a few seconds, they may
a0A01 FNRBdzyR (G2 odzo LT GKS AYyTFT2NXIOA2Y
more search rests to turn to. Google brings people into your web house by the back
door, and they leave the same way. Your front door of your website is lpasgpd up

by most traffic today.

Fortunately there are other ways to accomplish many of the same markatmgiions

you once expected from the front pages of your website. For very little money, many
companies now can create great looking pages populated by very current content using
blog structures such a#/ordPress Your audience will never know the difference, but
this new approach is very friendly to your marketing budget. If you are not using these
tools to market your company, you should explore them. Trust us, you will quickly
detect the difference because Will cost you significantly less while offering far more
flexibility for adding fresh and relevant content in real time (instead of the days, weeks,
or whenever your webmaster gets around to it).

[ SGQa Of FNAFe a2YSiKAyYy3 esdnmelpagé. 2Therelaie $wo & dzNB

6¢CKSe Q@S |t NBIReé RA&aO2dzyiSR (K

N>

Y

o}

types of contentc @ F I Ol BRIOWS SREIS F20dzaSRé 02y iSyio

contentisthe traditional web pages of facts and figures and techfgedésinformation

usually found scattered all over the web, includimuy2 6y 6So0aAiGSd ¢ KS
F20dzaSRé¢ 02y GSyid Aa ¢ Kdlongediithd dodl grapBdRidl A &
other creative designsit is about the content,the stories people tell is what the

audience cares about. Style and graphics nodomgle the internetc it is the stories

and helpful messages thatidiences are lookingto find.

| 26 SOSNE ¢gKSY @2dz R2y Qi (1y2¢ oKIFIG StasS G2
money on your website because it is what you know and what is comfortaidiest
CEOs that we come in contact with are not aware that there are faster, cheaper, and
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http://www.wordpress.com/

deeper ways to communicate and interact with their audiences. It is because of this

GKFG /9ha yR O2YLIyASa IINB adAftndogSAy3d &zt
thousands (tens of thousands) of misapplied dollars on their website. Making sure your

home page looks great, even though Google prides itself on skipping your home page

and taking your viewers directly to the exact page they requested, is simphyarth

the investment any longer. Unfortunately, most search engines pursuing the content

that the user wants tend to bypass these illustrious (and expensive) home pages

because the search results are rarely pointing to the home page.

The audience hagd LJ2 {1 Sy yR (KS@& IINB aleAyds a{Kz2g YS
tell me what others are saying aboutgti K i Kl a GKS KAIKSAdG QI t dzS
good way to relate to this in your own world. How many times do you go to Google and

simply type il y S 62NRX dzadzr ftfte GKS O2YLIl yeQa yIlIYSo
words in hopes of getting to exactly the page they are looking for rather than finding it
themselves. They want Google to do the work for them rather than landing on a home

page and heing to figure out how to navigate a website. Google has trained us well.
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Gt {1¢é¢ QPad at'cP[®d BOWYBELKD

Marketing has shiftedawayfrom PUSIHNGit out to the audiences.

The new marketplace skews toward thoseeating engaging,
informative information that the consumer witlatch on their radar
screenand they will PULL it into thepath for informationto-be-

reviewed on the internet.¢ KA & O2dzf R S| &Retrat 0SS S
al NJ] SGAy 3¢ | yR A ihe nde8sdge &en@areY. dzy A Ol

NJ
S

From the beginning whehrlenry Ford offered us any color car we wanted as long as it

gta ofl O1X 5SUNRAG Fdzi2 YIF{SNAR ol OlGdzr tfesx I f
OK2A0S¢ YINJSGAY3a | yR OF N@&mahyiypes ¢f Sarstdday* A O @ 2
Because they started to listen to their customers g K2 (G 2f R GKSY GKA& A:
wanted, and decided to build it a new market niche was created. It was simply
ONBLIGSR 06S0OldzaS G(KS SEA ahé sugta@merdytley IBtnédk SNJ RA R
odzi alFAR GKSNB NBIrffe glayQd I YIN] Sl

Now we have a boat load of car manufactures because of this type of thinking. The
marketing method used: PUSH our ads at everyone as often as we can possibly afford

so we can hopefullghange their mind from what they really want to what we have to

offer. This no longer works today and our prediction will be to watch how this changes
something even as traditional as a car manufacturenyone notice how all of a sudden

all these cool kectronicsstarted showingup in the cars over the last year since they
GSNBYy Qi aSttAy3a Fyeé OF N&EK ¢KS Odzai2YSNI KI a

This shift from PUSH to PULL marketing is based squarely on the internet. And it favors

social medisbecauseof its focuson creating interesting information that can be easily

shared with dike-minded peoplé. This is why worébf-mouth is becoming so

paramount for marketing today. If you choose to read something and find it valuable,

you are more likelytowdd G2 aidFf1 Fro2dzi AGé YR Gakl NB
AAGAY3A AG @2dz2NJ GSYR2NESYSyGé¢ Ft2y3a GKS gl @&
traditional advertisement could begin to command.

The other, often overlooked, aspect of PULL marketingkis i S @SNEB 2y S g yia
GKS SELISNIi¢ 2N ao6S Ay (KS alLRaftA3akKié AT S@S
Fa]l GKSY F2NJ GKSANI 2LIAYA2\deryfe.yWe lov&Kdir R2Say Q

few minutes of fame where we are suddenly important ane @an offer our opinions

for others to see and hear. This ability to share thoughts, perspectives, opinions, and
viewpoints is at the heart of social media and wafdmouth marketing. The new tools
have allowed all of us the opportunity to participateas freely and openly as possible.
This is completely changing the advertising and marketing world we grew up in.

Today, and for as long as we can remember, marketing has been based around a
at ! {1 ¢ I|cishioiiig inf@rdation at your prospects and tarsers in hope that if
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they see enough of it they will think about you when they make a purchase. That is

basically the core of what marketing has been for as long as we can remember. Taking
AYVTF2NXYEGAZ2Y YR & Lldzikduyviag, yoAniesshge and andgbdr | dzRA Sy
terms. Essentionally casting a big net and hoping to find people interested in your

products or services. It has given organizations a big megaphone and allowed them to
GoNRIFROIFalée¢ GKSANI YSaalr3asS G2 la Ylrye Fa GKSe

If you wanted to reach millions, you spent millions on TV ads (like the Superbowl or

American ldol or some other hot show) or some other broadcast marketing tools. You

probably used tools like newspapers, direct maimail marketing, TV, radio, magazines,

alR | K2ad 2F 20KSNa (2 3ISG dKAa YSaal 3sS 2dz
YFEN] SGAy3Té GKFG SEA&G F2N) dA (2REFé& | yR KI ¢
organizations.

We arerapidy O2 YAy 3 (2 (GKS SyR 27F GKI G SMK® ¢ KS
YEN]SGAY3 YR O02YYdzyAOFGA2ya A& 0SAy3 NBLX I
There are a new set of tools to accomplish something entirely different. This is the
GYAYR AKATHé¢ 6S 6SNBE NBFSNNAYy3I (G2 Sk NI ASND

The new way to reach your audieniseto make yourself interesting enough, compelling
Sy2daAK:E NBfS@OlIyld Sy2dzaAK FyR LIl adaizylisS Syz2dz
you because they want to hear more about what you are saying. Think of the latest
party you went to and picturesomeone wu were drawn to because of their
O2y OSNEI GA2Yy ® a2zad tA1Ste AG slFa o0SOldzas
with the groupti K i RNB g €2dz Ayid2 (GKS O2y@SNERIGAZ2Y |
more about what she has to sgythat was interé (0 A y 3 ® ¢

¢CKAA A& at gefebtingah evdirénindny/ald dialog that is captivating enough

so that others want to learn more and hear more about what you have to say. You have
Y2OBSR FTNRBY | LRAY(G 2F bénmi@2 RIOSEGER K YIARNBE FHRA 3 &L
and others want to hear about it. Being able to create an environment where your

I dZRASY OS OlFyQi oFAG G2 KSFENI Y2NB Aa GKS Oz
marketing and communications is all about.

Hopefully we have given you at leastough background information on the huge MIND

SHIFT that it takes to really understand the power these social media tools have to offer.

For the remainder of théook we want to give you some insights and perspectives of

some of the most welknown socid media toolsand how you can leverage them so you

OFy ONBI (S ad-dAaAdzRKg y2 b ¢RIKEBRINRODIR Gaditalize on the

GNBYR (26 NR t![[ O2YYdzyAOFGA2ya FtYyR | gl & 7
about a newworld of marketing that offes less onavay shouting and more twavay

conversations.
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CUSTOMERS ANBWIN CONTR&L! w9 h, [L{¢9bLbDK

L¥ @2dz RARY QU 0StASOGS (GKA& o1 & { NHzS
side your head really fast andallyhard. This is the NEW REALITY
oftheTIVOg 2 NI R 6S tAGPS Ay (2RI &d b2 f 2
have it in any coloyou wantl & f 2y 3 | & Aclhisisa of | O
GeKIFG O2t2NJ 2NJ aKFRS 2F | O2f 2NJ ¢62dz
RSt AGSNBR yR G ¢KIG Oadofitoddy2 dzf R & 2
Social Media has ABSOLUTELY CHANGED theeviteract with

ourcustomerc YR 6S 62y Qi 06S 3A2Ay 3 0 l¢Prpballyhoti KS 2t R
in our lifetime.

How did this happen? Was it all of a sudden? What changed that | mighntiased
along the way? All good questions and just a few of the many we get asked by CEOs all
the time.

¢tKS 1Se 2 0GKS |yagSNI tASa Ay (KS 2fR &aidz2Ne
to boil the frog, turn the heat up a little at a time inste of all at onceand this wayhe

FNR3I R2SayQi 2dzyYl) 2dzi 2F GKS 4 SN CKA&
businesses for the past several yearhe aistomer hasbeen warning businesses but

until we were hit hard with a recession, few wereypay attention.

¢t2RIFe (KS Odzai2YSNI Aa Ay O2yiNRf ® GerrXS f A QS .
and Gen Y are very good examples of this happening all arouriévesyone wants it in

I gFé& GKIG 0SYySTAGa UGKSY heyjoker Gukt@rers. R@ey Qi  OF N
KFI2S (G(NdzZ & S@2t @SR (2 |y AGAYRAGARIZ £ AT SR
needs win. But wajtl is not lost.

hyS 2F (KS o6A33Sad O2YLX lAyGa odzaAaySaa SR
what their customers wat. They do traditional surveyand focus groups (we have

done many of these in the past ourselves) to try and capture the interests and needs of

their customers. The problem is theming. The information gathere@nalyzed and

presented is well out fodate by the time any decision making executive gets to see it.

{2 GKS& YI1S RSOAaAz2ya 2y SAGKSNI a2t R Odz
GLINBRAOGAZ2YAa¢éd YR UNB G2 FTYOGAOALI OGS 6KSNB (K
on old data. Tough game tin in the lightening fast market we live in today

" The beauty of free enterprise is the ability to react to

market conditions quickly and take advantage of them

before your competition. This is how business makes it

work. Today, with the advent of sat media, compnies

have the ability to hear REAL TIMd&hversations going on

with their customers and prospective customers: K| (i Q&
NAIKGIZ aNBIf GAYSE AYyF2NNIGAZ2Y D
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£ S5FRSNJ AY 22dzNJ 2 NB | ting inforiakich ¥ind Ackually do/ |y 63

KS
2YSUKAY3I Fo2dzi AG Ay Fy FLLINRBLNARIFGS GAYS TN

a
a
From the majority of CEOs we have talkgthz G KSe& OF y Qi o CKSANI aeai
for real time information, they are set up for gathering information, analyzimg

information, creating a report on the information, sharing this with middle management

first, revising the presentation and then presenting it to top decision making
YIylF3SYSyd Ay Kz2LSa (GKSe gAftf 3IAGS GKSY az2y
t2 & 2 dzK LG R2Say Qigsoilihry défecdand trptdAind one®meIth&tA ( K S NJ
can react faster to their needs.

{ 20A1I ¢ aSRAIF |ff2ga dza (2 GKSINE (GKS O2y @Si
about it or what your customer is doing about ithis is invaluable if you are a business

leader. , 2dz y2¢ KI @S GKS I 0 finfedinfadmatiog andfeedlinckeNB (1 K A &
from the one group that writes you check® 2 dzZNJ Odza G 2 YS NA @ ' YR KSNBEB
. SO0FdzaS GKAA A& é %l Al ther fricndsRakd dlleaguésSand | NJ
GF2tf 26 SNBE | 0 ZirbealtinieSANI SELISNASYy OS

The reason @ComcastCares (twitter address) was established was because there were

so many complaints about Comcast circulating on Twitter. If Comcagjowas to solve

the problems and improve their image, Comcast needed a vehicle to capture these
LINPOof SYa oKSy G(GKSe& 4gSNB adiatft 2y GKS AYRAGDAF
GAYSE® 5SftFe& KIFa F LINAOSE 0SOl deti®e. 6S | f ¢

/ 2YOlFadQa AyaSyid e¢la G2 OF LJWidz2NE GKS AaadzSa A
and hopefully solve and diffuse the issue before it became a real problem. And a huge

by-LINB RdzOU 41 & KSf LIAY 3 -ofivRIA0 KX Y LING @fBeaniiolS 06 3/ NIR
the airwaves.

Today Comcast has done a great job with this approach, and it is one of the successful
examples of a company reacting to a negative situation and turning it positive through
its use of social media to help them solve it. Kuttb€omcast in this area.

Jet Blue is another great example. They started out using twitter to monitor mentions
of Jet Blue. In time it became a key part of their customer service program, and then
found it to be a very effective way to communicate Ir¢iane to their audience when
they are standing in line, sitting on a plane, looking for answers or just seeing if there
are some interesting speciadd t £ Ay GNBIFf GAYSE D

There are more and more examples like this showing up every day. Whether it be
@KogiBBQ or @NakedPizza, the stories are about dialing into the specific needs of their
customers in real time and servicing those better (and in a more interesting way) than

their competitors. The world has indeed gotten smaller as it is getting bigyesreat

0221 G2 NBIFIR Y2NB 02dzi G4KA&a Aa a{YlLtft Aa Gt
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the declaration that the target audience is now in control, there are all kinds of
adjustments that management will be making to adapt.

This book is a brightroduction to some of the iconic tools of social media in very brief

YR NBfS@OlIyld F2N¥O 2 SQff FRRNXaa SIOK 2yS
about where the major tools fit in your business so you can take advantage of the
GFFAG§SNRSGKISNESNE N] SGAYy3I LINRPINIYa ollaSR GKS
two seasoned CE®& LJS 2F 3Idzad 2 SONB y204 GFt1Ay3 |06
tools.

And as anaudience member for our presentation to the Executive Board of the
Washington Restaant Associatiorsaid d saw the agenda item for social media, and |
SELISOGSR &a2YS Gl Gi228R: Lkye (GIAftSR Hn &2Y
understand talking about ways they and their friends had successfully ramped up their

party life using soclanediag

This CEO went out of her way to thank us for being experienced business guys who

talked common sense about social media and ways it can work for small to medium

sized businesses. Yes, she commented that we spoke business fluently (as you would
SELISOG FTNRY KIGAy3a &LR1Sy G2 20SNI}+ wmnnn [ ¢
want to hear practical information on these social media tools and ways they can be

used to successfully market businesses and their services/praducts

Next,A GoRt@dthS (22t aX
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THE TOOLS OF SOCIAL MEDIA FOR BUSINESS

2004 [ sioa 32 o101 G2 GKS J2gUAATBisiwhémey S& F 2 NJ
of the first social medianetworkingtoolswas born- MySpace.

mespace.com, J o ’
a place for friends o N

MySpacewas a disruptive conceph 2004 and at the time itwas viewed as the most

social tool of alk, especially for entrepreneurs and bands.it 320G AdGa aidl NI Ay
Bay Area wherd was heavilyused(and still is) by bands as a yvto get their music in

the hands of their audience fast and in a form they could relate to easily. It was

designed tdbe much more of a platfornfior & ¥ NB S RsWcSEEINB a4 aA 2y ¢ NI G KS|
marketing a business.

In 2004, i was a true pioneer ievery sense of the wordMySpace began as a way for

nontechies to have an internet experience similar to pages created by techie
programmers. But the unique structure allowed the rAechies to create their own

pages with relatively little technical kwledge. As we mentionedtie initial uses were

bands in the San Francisco Bay Areek S&4 S aLJ 3Saé¢ ¢SNBE dzaSR G2 S
G2 KIFI@S | &a2Nl 2F aoSo0aAridSé ljdaolite yR St a
to them- their music and theifans.

A

The bands could create pages for their fans that supported their music and allow them
to play and then download songs. So MySpace became a place for fans to find their
favorite bands, connect with other fans of the bands, and sample their muisitime

the bands were also able to post photos, videos, and journal reports of their tours.
These orline fan club pages soon became ways to introduce newly recorded songs as
well as a place for the bands to informally promote their own tours and é&an.g

The orientation to music and artistic expression soon moved up to music sharing with
like minded visitors. People began to create their personal pages even when they were
not in the music business. In 2006, My Space became the most popular social
networking site in the United States. In a short five years the 2009 MySpace had grown
to its peak worldwide membership of more than 125,000,000 members.
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http://www.myspace.com/

The first big Pioneer
In Social Networking...

ﬁmyspace com.

place for friends

Is it Successful?

In the latter half of2009 MySpace began to experience a small decline in their user
numbers &ad they are currently estimated to have slightly less than 120 million
members. You can easily get more information on MySpace at the Wikipedihesite,

is the link to the pagéttp://en.wikipedia.orgwiki/Myspace

tion=userTour.home - Windows Internet Explorer

@ @ ~ | ¥R http:/fwww.myspace.com/index.cfm?fuseaction=userTour.home

IS 2
File Edit View Favorites Tools Help
DAtexa - SPsearch ~ ([Dinfo~ 7 (3 - Page Not Found + Yahoo! « Xanga  Tribe.net « Orkut + Napster « MSN.com + Google  Friendster » Facebook 74 &b %5 amazoncom.
* & (93]~ [agmyspace 8 http:fwww.myspace.co... X -8 - & - [Fre o=
Free %3 MySpace Quick Tour MySpace
. What's MySpace? launched
Opt-l n MySpace is a place for friends 2004
@, Search Friends
L1
Personal R i ﬁm ! g
o ®
MySpace is Your Space ﬁmyspacew ﬁ Anonymity
Upload pictures & videos
£ Add music , Focus on
85% of users ® Your own web address o T
_ ‘ a place for Artistic
are votin g MySpace keeps you connected < b ke friends .
age © v i é — Expression
g [E] MySpace Mobile ', ‘ } » '
7 Share what v p to =) H
Music &
E Rich Media
8 million Community 60,000 V|deo_s
images daily Friends of friends usloadsd dedly
& Internet L 100%  +
77 start [(33 2 WindowsLi... ~ | 812 Microsoft O... ~ [ (2 Twitter {Home ... /7 http:ifwww.my... | @ Yodio-blogsa... | [&F Adobe Photosh... | BB 4 Mcrosoft0.. ~ | B1® & Pk '2, U /% @ 1157 aM
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MySpace was bought in July 2005 for US$580 milliorRbgert Murdocls News
Corporationwhich was deemed at the time to be a very large sum of money for a social
network property. MySpace is supported through advertising; therefore there is no cost
for users to create and maintain their pages on myspace.cAswith almost dlsocial
media tools, they are FREE to their users.

These aiistically-oriented users of MySpace quickly made it one of tp sites and

truly nurtured the concept of user generated content. Maofythe pagescreatedon

MySpace.com post content creatdary the owners of the pages. The concept of user
ASYSNI 4G4SR 02y (iSyid KIFa 3INRgY. Bhtinkdeadydajys ae { LI O
MySpace was one of those sites that invited and highlighted user generated cantent

especially music, digital photos@video.

ﬁmyspace.com,;

a place for friends

A BAR SCENE...

Don’t know anyone

Looking to meet friends
Can be anonymous

Very social

Looking for shared interests

We do not currently view nor do we recommend MySpace as a form of social media
marketing for most companieg unless they are consumer products and/or heavily
NEBflGSR (G2 YdAAO IyR IINIA&aGAO SELNBEAAZY D
dzZaSNE +FyR AlGa F20dza AayQicaIgaStnaitdday Sierel & | 33
are some great aspects of MySpace though that could make it an interesting tool to

watch in the future, depending on which direction the owners decide te gk

To give you a brief thumbnail description of how we would view MySpace, we describe

it as similar to entering a bar scene in a new city where you know no one. The
immediate activity is to exchange comments on very superficial topics that willybelp
ARSYGATe GKS LIS2LX S GKIFIG e2dz g2dz R tA1S (2
about. MySpace is very similar to this experiegé&e2 dz R2y Qi NBlFfft e (y2¢
you first start out.
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Youstart by lookingor others who share some of yourterests or tastes, and once you

find them you exchange more information that will help you connect and become
associated through your common interest. 2 dz R2y Qi KI @S (2 KI @S
previously, because you have a shared-@xésting interest. This camon thread allows

you to feel comfortable being more social and getting better acquainted.

ae{ LI OS R2Sa y20 NBIJdANB Ala YSYOSNmR G2 N
Glyz2y2yeyYArAiteéd KFa ONBFGSR ANBIG 2L NIdzyAdGA
around it as a tool. We all have heard at least one report of someone stalking or chasing

young kids through their use of MySpac#&Vith any tool, put in the hands of some

deviant it can be misused and used inappropriately. We see this as one of the [@btent

challenges and yet future opportunities for MySpace.

Since this is such a social environment, it is challenging for businesses to display
information and personality that will attract these unknown people who share an
interest. MySpace can serve somlements for marketing, but we do not consider it a
primary channel for most businesses to market themselvésd, if a business were to

use MySpace as part of its marketing effort, then we would recommend that you
commit yourself to become heavy usersrach mediag which we discuss later in this
book. MySpace demands the use of rich media to meet the expectations of visitors to
MySpace.

www.WOM10.com Page29




facebook

Facebooks another social mediphenomenathat got its start in February 2004 in the
Harvard dorm rooms of its founders. Unlike MySpace, it evagnallycreated for use
by college students and for the first several years only college stadmuld join and
use facebook. Despitbeing limited to active college studentgwith .edu email
addresses)the site had reached 1 million members before the end of 2004.

Where MySpace allowed for extensive artistic expression, facebook was nureetb

on user profiles with some elements of privacy. Rather than being open to all, facebook
allowed people to create personal profiles that were available for viewing by people
who they accepted as friends. Thus, facebook created its image and duikdat base
much more around friends and fun. When using facebook, people can connect and
communicate (in real time) with friends and family.

One of the primary components and advantages to facebook is its atulighare
photos In fact todayfacebook is the largest site for storing photos on the web. Not
only is it the largest site for photo storage and display, but it is the cheapestaning

that it is free. Like MySpace and many of the other tools, facebook is free to anyone
YR & 2 dz dR2gmiliaddess $hat ends in .edu (educationahail extension).

Facebooks on a rapid risepassing upMySpacen active members, ang continuing to
grow. Today it is the largest social network on the internet.

Our thumbnail description of taebook is displayed below. Where we described
MySpace as a bar full of unknown people, we would describe facebook as receiving an
invitation to a patio barbecue. A gathering where you, as do the other people attending,
know the person who invited you.n lthis setting, you immediately have the common
acquaintance for connection in your conversation. Everyone is a friend of a friend,
which invites a sense of trust and sharing. Your conversations are built on these social
relationships and business is mtidental conversation.

You can picture yourself at th@atio barbecue, where yoand everyone else attending
knows at least one person and that person introduces you to other people. This is the
same way it happens online with facebook. Onlyon¢h8 6 > &2dz R2y Qi
need the introduction¢ you can simply see who their friends are and decide to
introduce yourself if you are interested in meeting them. Since everyone at the
barbecue is there to have a good time, making introductions and adiores is not
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terribly difficult. In fact, people are generally so friendly that they will introduce you to
their friends, who introduce you to their friends, and so on. You get the ppihis is
how the viral nature of facebook works to connect peofagether as friends.

CKAA gla 2yS 2F GKS NBlFaz2zya GKS LJ2 Lz I NI G SNJ
the ability to add hundreds and even thousands of friends by connecting to the social

networks of people you never really knew. Butintheedd® dz KI R | 20 27F &
SPSYy (K2daAK @&2dz NBIrffte R2yQU (1y2s Yz2aild 27
AYOGSNIINBGFGA2YyEé 2F (GKS g2NR FTNASYRO®

Suffice itosay Fl 0So6221 Aa Fff Fo2dzi aFNASYRaA
be socialand desigS R F2NJ GNBIt GAYSE AYyUSNI OGAZ2Y
Yy26¢ Ay @2dz2NJ t ATSo 2 K2 OFNBa loz2dzi sKIG KI
where the party is TONIGHT. Facebook is that real time tool that helps connect our

friends in real time ad know what is going on in their lives right now. Very powerful

social tool.

by R
Py R

facebook

A FRIEND’S PATIO BBAQ...

* Mutual Friends
Friends of friends

Know everyone — in a sense/
indirectly

Totally Social
About fun & friends
Shared values and friends

However,facebook does not make business ugy inviting. If you try to create a
business page on facebook, they will remove it without notice when it comes to their
attention. 2 KSy ¢S al e | aGodzaAiAySaa LI 3ISeE 4SS I NB y?
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program. We are simply saying that if you try to create a business page as your primary
page on facebook, it is not acceptable and will get removed, eventually.

Facebooks all aboutfriends meeting friends, but they are quite cool to any efforts to

easily use similar tools for connecting facebook members to businesses. Tihalyis

are very cool to any business efforts to use the free tools to promote themselWs.

can speak from experience. One of the advantages and disadvantages of being a very
SINI @& FR2LIISNI ' YR &L 2y SSNEet thefopporiidty tb NS 2 F
FAYR 2dzi 6KFG 62N] & | YR tryingto incluRe2ySué ylsnigsd R S
page as a facebook accouRt2 S a y Q iand we &g testimony to the fact that

facebook is serious about keeping your business off the primary facebook pages.

They are however,quite receptive to businesses paying money to purchase advertising
on facebod. But our observation is thatery few businesses have found advertising
themselves on facebook tbe veryproductive. It appears that most people are on
facebook to keep upo-date on their friends and their activities through status postings,
and theyare nothanging in facebook the shopping mode or seeking information on
new products and services.

facebook

400 million active members

Users on site average of 19 minutes a
day, checking it 3 — 4 times per day

Most visited site

Built to be the most viral website in the
world
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In mid-2006 facebook membership was no longer limited to college students. It was
opened up to any member of the public over the age of 13e fdsult has beeran
unbelievable adoption and acceptance of facebook by the general public. So much so,
that by September of 2009, facebook had more than 300 million active members
worldwide. An active member isonsidered to besomeone who has visitetheir
account in the last 30 daysThe total number of people who have opened a facebook
account isnow close to 400nillion.

In addition any site made up mostly of friendand family relationships seems to
automaticallyinvite phai 24 Ty R 20KSNJ YSRAIF (KFd 2FGSy RA
personality One thing to keep in mind, imight not further 2 y Sc@rger ifthese

pictures weremixed with business.Sharing your past weekend pictures from a wild

party with your customerand business associates has usually not skyrocketed careers.

Thus, we recommend that most businesses only use facebook if they can find a unique
way to promote their own business. Avoid the mixing of fun, friends, and partying with
business and your pfessional personaWarning#1! Overtly promotional business use

is unlikely to be accepted by most facebook users. Warning #2! Fun and Business
(& LIA O f f & pdRty ¢go@rii photos Eolliding with your business persona may
jeopardize your sought aftepromotion and upward career path. You can read more
about facebook at this Wikepedia addreggtp://en.wikipedia.org/wiki/Facebook

facebook

65% of users make

$60k+/year y” 33% make
$100k+/year

55% of users are Women

Please note the above description of facebook users. Yousea why so many
businesses would like to access and grab the attention of facebook members.
Unfortunately most businesses run the risk of appearing as the unwelcome-galoied
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life insurance salesman who comes to a party and never quits selling. ideggi®n
facebook employing their old school PUSH messaging would risk trashing theircbrand
faster,cheaper,and deeper than they ever dreamed possible.

{2 6K& RAR ¢S 3AAPS FI10S06221 F+ aySdziNlIf¢ K
Within the pastt S NE FIl 0S6221 NBFtAT SR GKI G LIS2L}X S
onn YAfftA2Y YSYOSNBRO® {AyO0S (KSe R2y Qi Iff?2
GKSe ONBIFGSR a2YSiKAy3a OFtftSR | aCly tIF3S¢o
can promote pur business or organization and keep it separate from your individual

facebook page.

I L
1
£

Check out the Fan Page féf Gaucho Restaurant iellevue, WA This was a great use

2F I Fry LI 3IS 0SOIFdzaS AG ONBIFIGSR AyiSNBadagsz
¢tKSe RARYQU &ALISYR f203a 2F GAYS gAGK YSIyAy3d
restaurant (which they are), they sidypshowed it in pictures.They used tures of

LIS2LX S FGOGSYRAY3 &a2YS 2F 2dzNJ dc¢dedjoyg | YR ¢ 5
themselves. These are fgtures that someone would want to share and spread via
word-of-mouth to their friends, colleagues andamily ¢ all future networking

opportunities for El Gaucho. As the pictures on their fan page were shared and sent

I NRPdzy R GKS adzondatS vySaalaSs aGKAa A& + Fdzy |
2yS YySSRSR (2 daal &¢ picyuees: Rilisyischaw aXfan paggd can bé 2 f R A
successfully used to generate interest and awareness and yes, revenues.

This way, if one of your friends is interested in your business ventures as well, they can
G§06S02YS | Tl y éPeddld car #s6 memeians gf Stidess @nd not become

a friend on their facebook page. This allows people to keep their friends and family
connections separate from their business connections, their fans. Because you can now
use facebook as a potential business tool torweet to your audience, it gets a neutral.

There is also another reason we gave it a neutral. You may remember we talked about
facebook as being the largest picture repository in the world. Because of its ease of use

for uploading and sharing photos, 'eS St GKA&a G € Slad 3saa | bsS
bit later, rich media, pictures included, are worth a thousand words. Using pictures of
SoSyita FyYyR 204KSNJ odzaAySaa FOUAGAGASAE Aa | L

attract people to conact to you. This is a great business weapon.
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Linked[[}}.| =

The third social network that we want to mention is not necessarily a social network.
Linked In is a business network with social characteristiagas founded in 2003, and it
has had a surge of growth in the past year to achieve more than 50 million members
worldwide.

LinkedlInis an excellent tool for business contacts. And d iery effective way tkeep

a current resume available to the public. Unlike the two previous social networks,
Linkedlnis profitable. Advertising on Linked In is a secondary source of revenue. The
primary source of revenue is based on féesn the recruiting and staffinganmunity.
Access to thie data reports andhe various informatiorthat users post to Linked In is
very valuable in the recruiting aneimploymentprocess. HR and Search people love
LinkedIn because of the way they can collect, sort and access the atform

Linked [f}].

A Trade Show...
Strictly business

Looking to make contacts
Lead with biz credentials
Quantity and quality

How can they help me?

According to our thumbnail description,MySpace is a bar full of unknown people and

facebook is a patio BBQ of friends of a friend, then LinkedIn is most akin to a Trade Show.
LinkedIn is strictly business there are no photolibraries party scheduling, wall

postings, vacation reviews, et¢ KS LJdzN1J2 &S F2NJ [ Ayl SRLyQ&a SEA
Like a trade show, your activities are related to business. You are looking for contacts

that are in positions that can buy your product/sevice, recommend your
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product/service, or suggest a connection to do either. Your goals are similar to
collecting business cardslook for the company names, look for credible titles, get as
many as you can, and then determine if they can play any rofeun personal business

Success.

Edit My Profile  View My Profile

Blaine Millet (»-
Sales an cia jist/Innovator =

Blaine Millet When people think of “word-of-mouth” they think one-to-one - we need
to think one-to-many as well - it is now possible, and easy

er at WOM10
Customer Experiences Inc.

er 2 and
dtables at Seattle Win a business 2
i consultation with G#= '
at Grant Thomton [f Guy Kawasaki.

of Utah - David Eccles School of Business
of Utah

Blaine

Linked[[[Jo Home Profile Contacts Groups Jobs Inbox (10) More... People ~ B scvances

en people think of “word-of-mouth” they
k one-o-many as well - it

Public Profile nttp/Avwww linkedin.comvin/blainemillet

Summary

and elist Social Media

work on creating "word-of-mouth on steroids.” He

mer - helping build stronger and more trusted
s

No Dialog ¢
Resume Validation ¢
"| Rolodex Online ¢ ¢
it Job Hunting ¢
35 million users

d CTOs biggest issues with
e suck factor” more than getting value

k: How can i know if
a good prospect of person

There is not much social to the networking that occurs through LinkedIn. This is not
about connecting to a network of friendst is totally focused on connecting business
contacts. LinkedIn is very much like thd-sethool contact management systems know

as a Rolodex of business cards, only LinkedIn powers it up. With LinkedIn, your contact

management system is rockéieled with business related information, timelines, and
connections. Forexample & 2 dz R 2itfie® &f ushuy'ydwcan get acquainted with

us in literally seconds by visiting our Linked In pages.

1 Blaine: www.linkedin.com/in/blainemillet

1 Clay:  www.linkedin.com/in/yodioman

| SNBQ& | 1jdza O]l ftAGGEtS SESNDAAS SPSNE2yS NBI
days. Create a list of all your employees and find their LinkedIn page if they have one.
Read it and see how they dmtbe their current jobg the one they have working for
your company. Then highlight their name if when you read it you believe they are

Gf 221Ay3¢é F2NI I 220 |yR R2yQi

KAIKEf AIKIQG

company in their descriptioof what they do. This is a very telling exercise for most

executives.
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As you can expect, a good portion of your employees will be writing their LinkedIn
LINEPFAESE (2 aft221¢ F2NI I yS¢g LRaAGAZ2Yy D
are exactly he ones that are looking. This is an effective andviastto see what your
people are saying professionally about themselves and your company.

Another exercise you should do is to develop a suggested description of your company
that everyone can incograte into their Linkedin account.  With Linkedin,
standardization is not only acceptable, it is recommended. Picture your customers
reading the LinkedIn page about your employees. What feeling are they left witle

of more education about your compgnor one where they feel this employee is
frustrated and looking to leave? Yes, it was a rhetorical question.

This is an area where standardization is a good thing. You should be in control of what is
being said about your company on LinkedIn by youpleyeesc that is not too much to

Fal 2F GKSY FyR Al R2SayQi @OA2tl 4GS GKSANI FNE
A&d 2dzad Fy2GKSNJ galtSa FyR YINJSGAy3 OKIyyS

message to your customers. It is also demgnd yet powerful. And it is very important
brand management.

In our opinion, every company should be using LinkedIn in its employment process. It is
a great source for resume validation. It is also a good source for locating people with

unique ski or past projects. If you are looking for a particular skill set, you can search

on it and find candidates locally or in a specific geography. For management it is a very
fast way to check the seffublished information about a potential employee agaitise

folder assembled by HR.

It isalso quitegood forhelping withold fashioned recommendations and introductions.
Since it is designed to be a business networking tool, it is quite easffetoand give
recommendations. The unwritten rule is tovgia recommendation of someone that
gives one to you, if appropriategenerally happens about half the time.

The big power of LinkedIn is introductions. It is a much faster and easier way to ask your
connection to introduce you to someone in theirtlaf contacts. There is a process to

go through that sends out all the-raails and facilitates the process. Just think how
much time this can save you from the dlshioned way sending an anail, scheduling

a call or a meeting, asking the person, wagtfor them to contact the person you want

to meet and then talking to or meeting that person. This could take weeks if not
months.

LinkedIn allows this to happen in as little time as a few hours to just a few days. Like we

said in the beginning, iti@ T a4 SNE OKSI LISNE | YR RSSLISNE

today. And like the other social media tools, it is free to participate. This is an incredibly
powerful tool for business and professional networking.
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LinkedIn is a valuable business tool, b @o not consider it a strong social media tool

for marketing a businessg KA OK Aa gKeé Al 2yfe 3Sia | aySdz
face. If we were evaluating social and business networking tools, it would definitely get

the happy face sign. Buinse we are talking about tools for business and specifically

around helping to market and build wof-Y 2 dzi KX A G 2dzad R2Say Qi Od
tool.

¢CKSNBE IINB OSNIIFIAyte ¢gle&a e2dz Oy dzaS [ Ayl SRI
othereffoNliax odzi Fa | G22f RSaA3alySR G2 KIFI @S KAZ
there with its purpose and features. We recommethat if you are in business, you

should establish a LinkedIn prefijust so you can learn whet going on in the business

networking world if nothing elseAgain, it is a free tool and it is very valuable to help

@2dz atAadSyé¢ G2 gKIG A& 3I2Ay3A 2y Ay (GKS &2 O0A
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Why a blog...

The most established and most respected

tool of Social Media

Can “look” like a website — yet...

- Easier, faster, cheaper and more nimble

» Goes beyond the “sterile” nature of websites
Gives you the “feel” of the author

* Ability to create a “PERSONA’

It is the “home base” for your audience

CAYLlffesx 2dzNJ T A Nbebusing$dinSef@isoclalliledia todlth©ifog. F 2 NJ

The primary format foréconnective communicatiodsfor MySpace, facebook, and

LinkedIn is 140 character status messagiAgprimary benefit to these types of tools is
KStLIAYy3 e2dz a3SiG & 2arSaPwiregpad tdols th Seatatterighd ¢ ¢ KS¢
grabbing forns of Scial Media. Butonceyou get their attention where do you take

them for the meaty next steghe real conversatioh Theblog.

A blog is agile and wedite like. Yet when compared to a websiéeblog is very efficient

with your marketing money because it fisster, cheaper, deeper communications for

literally no cost (unless you talk to someone who needs to make money offikma

designer, programmer, developer, IT manager, a webmaster, rasimg agency, PR

agency, or other similar old school servjce. it A& GO2YF2NIL F22R¢ Ay
world. It has some of the look and feel of a website (in fact you can make it look exactly

like a website if you wanted) yet it has conversatioradabilities that websites can only

dream about. 2 KI 1 Qa I o6f23 €221 foAion&Sdfour blog NEQa |y
www.WOM10.com
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The power of blogging is that it is very easy to use. Any one withik a digital canera,

and a cell phone can be an effective blogger. No tech genius is required to blog. And
the best thing for us old school people is that blogs give you more words to
communicate the messagebecause blogs allow you tpeak in paragraphsAnd blogs

are very easy toncorporate rich medido make your messages more interesting and
engaging.

But wait, there is another huge, often overlooked aspect of a blog. While putting

content out there that is more relevant, more engaging and fresher than asiweb

could ever hope to offer, there is one aspect that is paramount to a blog and to your

social media strategy. COMMENTING!

: fft2¢ €2dz2NJ | dzZRASYyOS |yR NBFIRSNR G2 O
¥ I O1¢é¢ G2 @&2dz o0l @& K aafme ghKriger in &he dpridsolR (i S @
YSaal3aaAy3a FyR O02YYdzyAOlF GA2yad wSYSYoSNI 2dzN
marketing we had earlier? This is where the gold is hidden. This is where you get a

chance to hear, in real time, what is on the minalfsyour customers, employees,

partners, or just about anyone else you want to hear and learn from. How cool is that?

v
o N
2« W
O Qx

We asked many of the CEOs and busin@aseos how they collect feedback today from

their different audiences. Not surprisingly, magyd A t £ R2y Qi @ dzi F2NJ
traditional surveys, phone calls, focus groups, etc. are the only way they get feedback.

b2yS 2F (KSaS NP aNBIFf GAYSE IyR y2yS 27
conversations across product/service linesstaare thoughts and feelings. Social media

offers you the ability to accomplish this through a very simple, and standard, feature of

a blogc comments.

Instead of spending money on research that takes time, blogs allow you to pose ideas,

talk about newLINE RdzOG A 2 FFSNJ & 2 dzNJ { fZeddFikeiwhend dl Yy R N
it is most relevant and helpful It is immediate, relevant, and helpfinformation for

business managememnd make more educated and timely decision#&/hat do they say

about leadersand decision making? The best managers and leaders are able to make

timely decisions given the minimal amount of information they have at hand at the time

2T GKS RSOA&aA2YyO® al1Ay3a I RSOA&AZ2Yc GAGK LI
anyone can rake that decision.

So now, management can make far more educated and timely decisions because they

have so much more timely and relevant information. The best leaders will flock to social

media because they can see how it provides them with much mdgmation in a

shorter amout of time that helps them make a more accurate decision. Now what

f SIFRSNI AayQi AYyiSNBaGSR AYy YIF{l{Ay3a GKA& (eLIS
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There is also another very important feature of blaggaragraphs. Blogs are the only

real social mei tool that allows the audience to write the way we were all traiad

paragraphs. Now we would caution you that a post with more than42paragraphs

Aay Qi ¢KIFG Y2ad | dzZRASyOSa ¢t yidz a2 (GKS NHzZ S
paragaphs is what offers the first step in building relationships with your audiences.

They can really get to know you when they read your posts. Acore ideaper

posting is a good rule to follow with a blog.

So blogs offer some of the key ingredientssocial media plus the ability to speak in
paragraphsWhen you combine this with the blog support farsing hypelinks in the
body of those paragraphs, you have a very powerful form of neartiraal marketing
communications.More on the art and sciencef blogging in one of our future-looks.

The key to blogging is to make your poitsefly and engaginglwith rich media to
reinforce the messagelt sets the foundation for the next series of tools available to
you in social medig Rich Media.
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RICH MEDIA

If there was a word (actually two words) we would use to describe
one of the biggest advances in this social media revolution, they

0 g2dzf R 0SS awL/ 1 a95L! ¢ b2z t2y3aSNI A
to either describe wha we are trying to communicate or to
V stimulate and engage our audienc&he world wants pictures and

moving ones are even better.

Think about it. Mankind has always used pictures to help describe what it was they
wanted to say and what they were fiseg. From the early days of cave men drawing
pictures on the walls to describe what was going on to the phenomena of Life Magazine
and their world renowned picture series. We have always wanted pictures to help us
describe and communicate. The interratd now social media tools allow us to do it
easily and frequently.

hdzNJ YSaal 38 KSNB Aa aai Ydéntdrain, engddeg dadd infan? NS
through the use of pictures, voice, and video. It is by no accident that YouTube is how
the seconddrgest search engine and has millions of views every day of their videos. We
want it to help us tell our story and to connect in ways very different from just text.
' -
l
:
5 ) r

Y tl\¢ ¢fraalene
== ‘‘to educate,’”’ ==
= (from &
B (] A QN

v sl \ ose S

When we talked about the amazing success and acceptability of facebook earlier, we
mentioned how powerful it is as a repository for pictures. Why is that? When people
describe social events they do it with pictures, not just their 140 characters they get to
give an update. Instead, they load up sizable picture albums to help tell the. story
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GKSe& Oly aKINX (dKIFG GNHzZ &8 aRSaONAROSeE GKS S@S
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attention starts with a photo of person. This is the image that draws our eye to the

topic immediately. If you use pictures at all in describing what you do, try using the face

or picture of someone using your product and it will get a lot more attention that just

the picture of the poduct. People love to see other people.

{2 Ay (GKS 62NIR 2F a20Alf YSRAIFX w2R {GSsl 1
CKAY]l AGLAOGdzNEB:Y FANRG FYyR GKSYy (GKS aGad2NRé
there are tons of pictures that you ol take that tell your story or what you are trying

to communicate. Take the photptell the story.

Voiceis the most powerful communication form to share emotion, passion, intensity,

attitude, etc Voice and photo takes advantage of the ubiquity of photos thanks to

digital technology.¢ KS (G 22f @&2dz aK2dzZ R AYyO2N1lRNI (S o6Se.
LJA O (i dzidBhat énovies, just talking pictures. This gives you much bpttsuction

valuec being able taselect one from many options to get the closest feeling, imagé,

attitude.

Yodiohd | aAYLX S &SiG LRGSNFdzA G22f OGKIG tt2g3
Take the picture and hav@meone record something about that picture or about what
@2dz sl yd G2 02YYdzyAOlFGSo 1 3a20A10S GKS L»

audience becomes far more engageAnd it is far easier, faster and cheaper than video.
It is a great step towards caggNA Yy 3 &2 dzNJ | dZRASYy OSQa | GaGdSydaaz2
longer than you can with simple text and pictures.

Arm yourself and your key personnel with a $50 digital recorder and a $150 digital
camera(or a fully featured cell phone will do the jolahd you ae on your way to

capturing your audience in a way you could never do with plain text or even pictures.

This is far easier than you think and your audience will appreciate the difference and

82dz2NJ RSAANB (2 KStLI GKSY & %Eoni®mkafey ThSés o KI G 7
not difficult yet it is very powerful.

And thanks taCNN field reportingn satellite phonesthe general public has accepted a

af Saa sudarE $oOvbiEe commentary. h& production of the recording (not
quality, that shoudl remain high) should be authentic, real time, and honest. This is
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gKI G GKS dZRASYOS slyiGa (2 KSIEN YR SELISNRS,
GKS tSaa o0StAS@lIoftS Al o0S02YSao GwSlttAGe &
sharingyourmess3S Ay Ad& aylddz2NIf F2N¥Yé¢ YR gKFG 0
I af AGS NBO2NRAY3AE 2F a2YS2yS RSAONAROGAY3I &2\

people.

As you can see and probably already guessed, our rankivigdid to easily, affordably

combdne @2A0S GAGK LIAOGdzNBEa F2N) €2dzNJ odzaAySaa
powerful your message can be when it is shared through the voice of your customers or

LI NIHYSNE 2NJ SYLX 28SSa NIYGKSNJ GKIFy @&2dz aA YL ¢
ca/ YSR FROSNIA&ASYSyd 2y (GKS NIRAZ2O® , 2dzNJ | dzR
longer;i KS& glyid GKS @2A0S 2F az2vyS2yS aoStASOIlIo
The less staged and thess associated it is directly to someone in your company, the

better the message is received.

We highly recommend using a social media tool that helps you capture voice with
LA Ol dzNB& FyR dzaS AlG G2 KSEfLI aGSftf @2dzNJ aid2N
20KSNAR GKFG NS aF Rg2 Ol wla AlsofrdoMddigidgRabaut? dz | NB
the experience, the people and the events is far more desirable than descriptions of

@2dzNJ LINPRdzOG&a IyR aSNBAOSa® ¢CKFiQa oKIFG &2
your business filled with facts and figures arid SNJ RF G G KIF & GKS Odz
2dzi ¢ O6KSYS@OSNI GKS& FTSSt (GKS& ySSR (GKSYo

o
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Yodio uses a playér & A YA f | NJ iihat can Bededsilyce®iedded on a blog page.
In fact, many of our clients use the fea¢uto upload a photo and record a comment
with their cell phone to remotely post to their blog. This ieaktime way to post your
experiences on your blog from a trade show or business event.

(1 Tube

YouTubefirst appeared on the web in early 2005, and it quickly gained popularity on
MySpace due to MySpace users' abilityetmbed YouTube videoslirectly into their
MySpace profilesThis ability to embed YouTube videos into their MySpace pages
created an overnight awareness of bands through their user generated productions
using their own video cameras. ThidySpace became ongf the primary drivers for
public exposur@andembracement by a wide ranging group of people.

Soonthere were many pages on MySpace featuring their own -8izo f A a KSR & dza S
ISYSNI GSR O2yiSyité¢ LINRPRdAOUGAZ2Y A GKIF ey 3 @3S G
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